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- «Humans thank n stories.
- Anad we try to,make
sense of the worlo

oy telling stories.»
Yuval Noah Harari

Hello, we are Chap19




Brand Experience Agency

Chap19

ADOUL

Our Approach

We are the sum of many people, experiences, and skills. A
collective specializing in marketing, branding,
advertising, creative content, and software
production, born in London, UK, and operating
everywhere —from Rome to Miami, from Paris to Sao
Paulo, from Johannesburg to Tokyo.

In today's world where the line between real and digital
has blurred, we believe storytelling to be the bridge that
most effectively influences people and makes them adapt,
adopt, or even transform their behaviours, habits, tastes,
needs, and feelings.

We are obsessed with putting people first by uncovering
strong, effective insights and designing the best user
experience in every approach.

We produce best-quality content and software through
iInnovative solutions, always delivering something more to
meet—and exceed —each client's needs.

Key Services

Brand Identity, Creative Strategy, Content & Channel
Planning, Campaign Development, Video Production & Post
Production, Social Media Management, Editorial & Content
Strategy, Social Voice & Copy, Community & Influencer
Engagement, Social Content, Software/App production, UX/
UE design, Digital, Real and Hybrid Experience Production.
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ADOUL

Our story

We are a network of creative and marketing
professionals with 20+ years experience working
with the biggest advertising and content agencies and
multinational companies in the world, such as: JWT,
Publicis, Saatchi&Saatchi, McCann, Unilever, Nike,
Johnson & Johnson, Pfizer, Disney, Procter & Gamble,
Sony Pictures and Warner Bros.

Our talents have been awarded by the biggest
international festivals, including Cannes.

OW We operate

'he way we operate Is simple and effective.

We are committed to finding the most effective budget
solution to achieve the objectives defined in each brief
and to delivering the highest quality standards.

We build custom teams based on a project's scope
and the business' needs.

Thanks to our network we have access to a range of
talents from all over the world:

Production companies, Producers, Directors,
Cinematographers, Composers, Software developers
and Welbsite Designers.

We believe that the broadest possible diversity of
creative perspectives, skills, and experience leads to
the most authentic and fit-for-purpose work.

Hello, we are Chap19
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Sentech sSouth Africa

\VIdeo

An emotional video to
showcase the services
used by Sentech, leading
provider of the electronic
communication network,
to deliver media and
entertainment services
from any location at any
time on multiple devices.

The video has been the
second most popular video
in AWS's Youtube Channel.

Hello, we are Chap19



https://www.youtube.com/watch?v=AoYMFy8K-8E
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City of

-lorence, ltaly

\VIdeo

An emotional video to
showcase

the new mobility services
created for the city of
Florence.
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https://www.youtube.com/watch?v=oi0ZDP5h89I
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Neosperience
Ospedale Sacco Milan, [taly

\VIdeo

An emotional video to
showcase how
Neosperience solutions
provide medical assistance
through empathy using
artificial intelligence ana
technology.

Hello, we are Chap19



https://www.youtube.com/watch?v=s38_WwQODwE
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shiningblock.com

Ask for More.

Proven and Track
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DOCUMENTARY

THE DREAM

Bitcoin is a dream come true - and the
child of many dreams.

The dreams of the individuals whose
stories unfold In the book and the
documentary.

First among them: Hayek.

It's where deeply rooted elements of
soclety - politics, economic systems,
power structures - converge with
technological innovation and visionary
thinking.

A dream that stretches across the digital
and virtual world.

A dream suspended between reality and
technology.
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https://chap19.app.box.com/s/3s132hnaemo2ruwjd19vd8lvrie37btf/file/2063869041180
https://chap19.app.box.com/s/3s132hnaemo2ruwjd19vd8lvrie37btf/file/2063861385215
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2023-2024 Customer Reterence
R0adsnows

\VIdeo

During 2023-2024 we
filmed across EU and US
and we delivered 80+ 1°
videos focused on Gen Al,
Data Protection and
Sustainability

Generative Al Videos

AWS Innovators

Hello, we are Chap19



https://www.youtube.com/watch?v=TIWwu8vN7p8
https://aws.amazon.com/solutions/case-studies/emea/
https://aws.amazon.com/it/solutions/case-studies/innovators/
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2024-2025 AWS Healthcare
SUMMItS

Andrea Riposati

CEO, Dante Genomics

\VIdeo

During 2024 and 2025 we
filmed in Lisbon and
Amsterdam during the
annual Healthcare AWS
Summit and we delivered
20+ 17 videos focused on
how to unlock generative
Al's potential in healthcare
across Europe, Middle
East, and Africa.

Heathcare Al Hub

Hello, we are Chap19



https://www.youtube.com/watch?v=Wm7uGCqKgzU
https://aws.amazon.com/it/health/aihub/
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Chap19

Siemens Deep Dive

Christoph Lumme

" Enterprise Architect, Siemens AG

\VIdeo

During 2025 we produced
customer testimonial
videos across Europe
showcasing Siemens'
journey with AWS,
covering cloud migration,
Al innovation, Industrial
loT, and digital
transformation initiatives.

Siemens Innovator Hub

Hello, we are Chap19



https://www.youtube.com/watch?v=ULuiRddnJLE
https://aws.amazon.com/it/solutions/case-studies/innovators/siemens/
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Chap19

S0sch Deep Dive

Jessica Fella
UX Architect & Service Designer, Bosch Rexroth

\VIdeo

During 2025 we produced
a customer testimonial
video showcasing Bosch
Rexroth's generative Al
Smart Assistant innovation
on AWS, highlighting how
Amazon Bedrock and
advanced search
capabilities transformed
technical support across
their Hydraulic Hub.

Bosch Case Study

Hello, we are Chap19



https://aws.amazon.com/solutions/case-studies/bosch-rexroth-generativeai/
https://www.youtube.com/watch?v=mGBHgBLyUng
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MB Core - Your
Jsiness + AWS

U D

AWS small and medium
S >y business

THELTE
your business +

secure da

AWS zmall ond medum

~ -y business

‘ We saved a lot of time
and money using
Amazon Web Services.
Replacing one cluster
of on-premises
database servers saved
about €300,000.”

Stefan Damm
Choat Technalogy Officer,
Rursaatic

A

dAWS small and medium
- Dbusiness

Imagine
your business +
the ability to

scale while
reducing costs

NS ot e LUE Foo” ™"
Imagipn-

your At<imss + Your business + WS
the abi .y 2 RUNTASTIC SR TR

to sca.swile
reducing costs

Campaign

A multi-country banner
campaign.

Link to the campaign

Hello, we are Chap19



https://chap19.box.com/s/vnofcbo110qugfimuzo9nhwdxmk5kyn3
https://chap19.box.com/s/9tdpfpubz5clcgyjh5zulfovflb9i1vd
https://chap19.box.com/s/tj3cc0duh3776qoay6l9k3y2f5qstnv2
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SMB - Connected
Community - You + AWS

l' .."'

d

- Tarlk Potthoff

CEO
Pmweb

?
2t
B

and | remember that
| have to go to the data centers

Campaign
\VIdeo
lestimonial

A video testimonial and a
multi-country (US, Mex,
BR, UK, India) banner

campaign.

Link to the banner campaign

Hello, we are Chap19



https://aws-experience.com/latam/smb/series/learn-from-peers/media/e9153/pmweb
https://chap19.box.com/s/jucwphz8q7h1l9lml8v0dfht207v4ww5
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Cannes Advertising
R0adsnow

—estival

\VIdeo

During 2024 Cannes
Advertising festival we
filmed eight thought
eadership videos about
now AWS is helping media
and advertising customers
to drive innovation.

Nielsen
Mars

Hello, we are Chap19



https://www.youtube.com/watch?v=2oNxnB0VTDc
https://www.youtube.com/watch?v=rKVqhIeQsaM
https://www.youtube.com/watch?v=5cOu8ozldNo
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Aeroportl d

—_0Mma

\VIdeo

An engaging video about
ADR'’s innovative solutions
to optimize the passenger
experience and minimize
disruptions.

Hello, we are Chap19



https://www.youtube.com/watch?v=4-7aDAjCXpE
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Clariant

\VIdeo

A deep dive on Clariant’s
journey to embrace
Generative Al.

Hello, we are Chap19



https://aws.amazon.com/it/solutions/case-studies/clariant-generative-ai/
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Astropnysics,
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Some,

F

1he National Institute for

taly

\VIdeo

An emotional video to
promote the collaboration
between

Th

e National Institute for

Astrophysics (INAF),
Amazon Web Services
(AWS) and Intel, together

WI
Te

h the Extremely Large
escope project to

eEX

plore space searching

for new planets.
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https://www.youtube.com/watch?v=d0YrAoWI0sc
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Heldelberg Municipality, Germany

\VIdeo

A conversation between
All Benfattoum, loT &
Smart Cities Specialist
AWS, and Sebastian
Warkentin, CEO Digital-
Agentur Heidenberg,
describing how the city of
Heidelberg is digitizing its
services to create an
iIncreasingly technological,
livable, green, and
Inclusive city for everyone.

Hello, we are Chap19



https://www.youtube.com/watch?v=Q_fADZFZqSE
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AWS x Smart City

\VIdeo

An emotional video to
promote the AWS Smart
City Challenge.

Hello, we are Chap19



https://chap19.box.com/s/qozuurrfrwcfnwgyi66imq5ehwlltbap
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€100.000
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€ 500.000
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” Investlre Residenziale Chisiamo Contatti

Commerciale

Inserisci indirizzo, cap, citta Contratto Da prezzo A prezzo Superficie v Locali v m

10 risultati Ordina per Piu recenti

Via dei quartieri, Torino Via dellunione, Milano Viadella pila, Venezia

veige P Dresdéri v o Non stai cercando un immobile commerciale? Passa al sito Residenziale
elgique / < '

I am Main
ielgler

. Numberg
Luxembourg

Stuttgart inZ Wien

Manchen Bcietrbich e Ultimi annunCi

SO O TN e

wla
Torino
Via Santa Lucia al parco, 9 Via Federico Il Di Svevia, 560 Gent ,0 109n8 Sy atska
Reggio Calabria Gioia del Colle oy Cittd i San
Marseille M0 ey
‘Lorem ipsum dolor sit amet, “Lorem ipsum dolor sit amet, » 0 2 ‘ 4 Codpwn®  Bunrapws
consectetur adipiscing elit, sed do consectetur adipiscing elit, sed do “"f‘”j“ » 0 : ®Cxonje Npomane
eiusmod tempor incididunt ut labore eiusmod tempor incididunt ut labore .7 <4 Roma 0 <
et dolore magna aliqua. Ut enim ad et dolore magna aliqua. Ut enim ad o Berl
minim veniam, quis nostrud minim veniam, quis nostrud g Ocoomhovikn,~ Ganakk
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”Investlre Commerciale Chisiamo Contatti

Residenzicle

Via dei quartieri, 10, Torino

e )

Via dei quartieri 10, Torino € 216.000,00
0 locali 90.00m2  bagni —mm
Descrizione

"Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim
veniom, quis nostrud exercitation ullamco laboris nisi ut cliquip ex ea commodo consequat. Duis oute irure dolor

Dati principali

Riferimento e Data annuncio
N/A - NfA

Contratto
demo

Tipologia
N/A

Locali
N/A

Boxe posti auto
N/A

Plano
N/A

Disponibilita
NfA

Tipo proprieta
N/A

Caratteristiche

[ Ascersors | oarage || sscsrsors | v | owmo || wvova f dscensers |

Mappa

Costi
Prezzo € 216.000,00

Informazioni catastali N/A
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Nnvestire

#/Investire

Residenziale

Inserisci indirizzo, cap, cittd Contratto v Da prezzo v A prezzo

10 risultati Ordina per  Piu recenti -

Via Santa Lucia al parco, 9
Reggio Calabria

“Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor

€ 446K | 3locali | 400 m2

Via Federico Il Di Svevia, 560
Gioia del Colle

‘Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commeodo consequat. Duis aute irure dolor

€183m | 3 locali 3933 m2

Commerciale Chisiamo Contatti

Superficie v Locali v m

Piazza Municipio, 4
Napoli

‘Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor

€100K | 3locali | 368 m2

Vicolo di San Celso, 4
Roma

“Lorem ipsum dolor sit amet, consectetur adipiscing elit
sed do eiusmod tempor incididunt ut labore et dolore
magna alique. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor

<100K | 3 locali | 85 m2

Via Piagentina, 25
Firenze

“Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation uliamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor

€307% | 3locali | 99 m2

Via Rizzoli, 1
Bologna

“Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consaquat. Duis aute irure dolor

€260M | 4locali | 471m2

Via Ugoleto, 10-2
Parma

“Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commeodo consequat. Duis aute irure dolor

€ 506K | 4 locali | 256 m2

Via della pila, 13
Venezia

“Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut lobore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequaot. Duis aute irure dolor

€283M | O locali | 1370 m2

Via dell'unione, 36
Milano

“Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commeodo consequat. Duis aute irure dolor

€836K | 0 locaii | 230 m2

”Investlre Residenziale Chisiamo Contatti

Commerciale

Chi siamo

Investire Residenziale & un'iniziativa commerciale di Investire SGR.

Investire SGR & un primario operatore indipendente del risparmio gestito specializzato nella valorizzazione di portafogli immobiliari in differenti settori
di mercato.

Con un patrimonio in gestione di oltre 7 miliardi di Euro possiede una capacita operativa su tutto il territorio nazionale essendo il punto di riferimento
per il mercato degli investitori istituzionali e degli operatori professionali.

Grazie ad una consolidata esperienza multidisciplinare sulla gestione tradizionale e sullo sviluppo la Societd € in grado di operare sui seguenti
principali ambiti operativi:

Processi di valorizzazione e riposizionamento di immabili e pit in generale sulla rigenerazione urbang;

Turnaround di portafogli e gestione di operazioni di dismissione complesse su differenti mercat;;

Creazione di valore nella gestione attiva long term;

Gestione di progetti integrati con servizi a valore aggiunto anche in segmenti di mercato non tradizionali (p.e. housing sociale, residenze per studenti,
residenze per anziani, ..).

Investire Residenziale brand retail di Investire SGR iscritta all' Aloe matricola 50 - Cap. Soc. Euro 14.770.000 iv Iscr. Reg. Imp. Roma - CF e PIVA 06931761008 Sccietd soggetta all'attivitd di direzione e cocrdinamento di Banca Finnat Euramerica
SpA Condizioni Generali di utilizzo Cookie Policy Privacy Policy
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AWS X

Digital Impact

Campaign

A campaign to create
awareness around the
Digital Impact Research,
focused on the importance
of using the Cloud for the
public sector.
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AWS x Digital Impact
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Il Cloud di AWS. ,

C'e@ un nuovo modo di fare economia

Il cloud puo essere il modo piu sicuro, rapido ed efficiente
per Aziende e Organizzazioni della Pubblica Amministrazione
di precorrere la digital transformation risparmiando tre volte:
tempo, denaro e pensieri.

Risparmi nella Pubblica
Amministrazione .3

Lltalia per un futuro con una marcia in piu

La digital transformation si sta diffondendo in ogni ambito dell; cieta,

sia nel settore pubblico che nelle aziende private, facendo levitare i costi di
implementazione e gestione dei data server dedicati anno dopo anno. (Secondo
alcune stime i costi degli attuali data center potrebbero incidere fino a 2 miliardi di
euro I"anno solo per la Pubblica Amministrazione italiana - ¢

qualungue mole di dati
Inteligenza le, Machine Learning,

nte di ridurre d
plermentar

geom

GCOI

o

ol

-

istituto perlacompelitivita

{in min €) | Maggiore pi rita* figparmi su 5
Lombardia 151,2
Sicllia

Venoto

Friuli-Venezia Giulia

Trentino-Alto Adige

Campania

Calabria

Molise

Piemonte

Liguria

Valla d'Aosta

Sardegna

Puglia

Basilicata

Toscana

umbria

Abruzzo

Emilia Romagna

Marche

Lazio

Risparmio Nazionale Tatale

1646

13435

Risparmi nella Pubblica Amministrazione .2

NG a ¢

ancanza dir

Valle d'Aosta 39 Lombardia
Emilia-Romagna : Lazio
Friuli-Venezia Giulia 56 fo Sicilia
Veneto ‘ Basilicata
Trentino-Alto Adige 46 ( Sardegna
Toscana Basilicata
Umbria 37,44% Sardegna

Puglia k Piemonte

di Cagliari

Risultati raggiuntiz

rca 7.000.000 di richleste In 11 ore,
ighput massimo di oltrs 200 richieste al

Case study
IREA CNR

Risultati raggiumti:

« Lamigraz ema di elaborazione di dati

le risors W 3 effettuats un‘anallst
interfarometrica su un‘area di 150.000 km? in meno
di 9 ore, con un costo di G

Wil richiede

di e

smbrano

Marche
Campania
Liguria
Calabria
Abruzzo

Molise

acom

41 C'a sempre qualche
resistenza ai cambiamenti
e puo essere difficile
convincere le persone ad
accettare e innovaziol

Ma rioi siamo partiti da
una sfida specifica g,
quando l'abbiamo vmba.ét_",
stato pil facile conving
altri ad affrontare n
progetti **

Piarangela Lucin Ovafing,
aticn 20
Camune & Cagiter!

ocom

1 Lutilizzo del Cloud
di AWS ci ha dato la
possibilita di effettuare
analisi e monitoraggio
del territorio su

scale spaziali prima
impensabili, scale
nazionali e anche
continentali **

—-DOOK

An e-book to collect the
findings of the Digital
Impact Research, focuse
on the importance of usin
the Cloud for the public
sector.
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AWS x UAE, Switzer

and,

Spain Region Launches

- The new AWS

*Degion in Qwitzerland
o

== ~ow open

Campaign

Video animations to create
awareness on the new
regional launches

N Spain, Switzerland

and UAE.

Link video animation UAE

Link video animation Spain

Hello, we are Chap19
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What you need to know
about digital transformation

Digital wansfonration sn't just about digizizing data. it's about moving from a rAgid irformation
y (IT) systam to a more fle: e thet organizations to adapt in rap diy
changing erv ronments. Organ zations must also criva changes to pelicics, procurement, human
and culture to take full adventage of tzchnclogy. You need a trusted partner to nelp you
N IT anvironment that cavers all these arsas, Lo tre arganizatior can quickly scale e

adoption of innovati

S Switzer

@) anghami

and,

oNn Launches

Anghami focuses on theiv application and their 44 Cvery year AWS

usars whils running on AWS

continues to add more

featuras, mare services

Purgd il s a beadding susic platform i the Midd e East
secviding tree streaming music to the r users,

allowing companies to

The company alse provides subscriptions whith offer the grow. AWS ks the perfect

user the ability to stream songs offline and get lyrizs Ac
Aaghami, AWS has heen (ke 2012, allowing the

campany to ime, crergy and costs

salution to bootstran
any startup because an

enarmaous amount of
service is provided, saving
time and energy ™

Table of Contents

Welcome | nage 03 HEMSU
What is coud computing? | pags
Six advantages of cloud computing | page 0 Sarwa| 1

What you need to know about digital transformation )@ 1 StarzPlay | |

Mohammed Bin Rashid Space Centre |

Three main benefits of digital transformaticn | page 08 Audi Volkswagen |

AWS in the UAE | page 10

V/hy cloud infrestructure matters |

Customers staries from the UAE | nag

Alef Education | pat How AWS can help | ¢

Anghami | pag AWS and Intel |

Aramex | page 15 Start building on AWS teday | |

Careem | pag
Emirates Airlines | ac

First Abu Dhabi Bank | ¢

aws
~—

aramex

Aramex taps on Amazom Connect to launch 4 LIsing AWYS, we
contact center in 7 days, 20X faster than can help fix somge of
legacy solution education's greatest
challenges and help
futurz generations
thrive in a digitally
driven world ##

As 2 logistics finm, Aromex is no strangar to
mnnavaton. it h; thed a few Tists’ —it was
amang tha fest finms ta offer sxprsss,
anc freight forwerd na s2rvices, under one roof.
N 1957, |1 also kecame the first Midcle Eastern
company o trade on the Nasdag $7o0k Market

ocay it operates in aver GOO cities across more
thar b5 countries, amplaying a workforce of ust
under 15,000 people Lramax ed a solution 10
migrate Fastway Couriess' contact center b Jardan
from Australia and Maw Z . I A stallcd
its open-scurce telephony system in ol of Fastways
offices, the deploynent would heve taken tima,
eftors, and resources,

How AWS can help

We work with you to crezte a digital transformaton plan, iImplement cigital initiztives, and deploy
solutions that help achieve your objectives..

IVE CLOUD O RING
AV/S has m 5, and more features within thase services, than any other dous provider.
This makes iz faster, simpler, and more cost effective to move your existing applications to the
ouild nearly anything you can imagina.

HE {G YOU DRIVE IN ']
With AWS, you can levarage the latest technoiogies to experiment and Innovate uickly. We're constantly
aceelerating our pace of innowation to invent entirely new technolopies. We work to maks sure digital

transformetion cortinually ensbles you fo boost effidzncy and provide batter services

ENA n T CIT

Innovation in the public suctor & rmoving faster then wwer before. Thu clowd is revolutionizing @i
worldwide, Emoowsnng atizens to access real-tima information and enabling the deploymant of diaital
public service systems. Daliver 3 better future for everyone with the power of Interet of Things {15T),
maching laarning (ML), artificial Intelligenca (A1), and othar tachnologias.

The henefits of our glabal infrastructure | |

—-DOOK

An e-book about how
to accelerate digital
transformation

N Spain, Switzerland
and UAE.

Link Campaign and Ebook Spain»

Link Campaign & Ebook UAE EN »

Link Campaign and Ebook Switzerland»
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mpued

\VIdeo

Campaign and IT
development for Imbued -
the first Meta Museum. A
vibrant ecosystem where
art, artists, museums,
galleries, technology,
research, and audience
converge and Cross-
pollinate.

Hello, we are Chap19
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Imbued

What's Imbued >
Manifesto -

People >

Supporters >

The APP >

Museum & Galleries >
Scientific Research >
Data, Blockchain and Al >

imbued.art/foundation

—ounadation

Primary research areas include:

Emotions £
& Creativity > <
=7

{7
///

Al
Subjectivity
N S I
‘ 9 R |
&

The Human Being
Physiopsychological
Project

Consciousness

Art-Driven Al: i s
Expanding Intelliggnce Through
Aesthetic Experience:

Art-Driven Al: Expanding
Intelligence Through
Aesthetic Experience

bing

Blockchain-Powered
Artistic Collaboration

HNFT

L'arte & patrimonio di tutti. Degli artisti,

dei musei, delle llerie, dei critici, de

agenti, delle istituzioni. Ma sopratutto I'arte

ggi la sepa-
re non ha piu

e negli occhi di chi la guarda. O

razione tra spettatore

a visualiz

La

un'azione passiva ad una esperienziale
differenza tra emozione e sentimento é l'io.

E I'io & il creatore nascosto che da forma al

mondo interiore ed esteriore in cui viviemo

Benvenuti nell'era dell'artizzazione di massa.

Imbued. n
| art therefore I'm. _m

Hello, we are Chap19
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COME USARLAY

La nuova formula & ancora piu
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Sauton

PRODOTTI ESICENZE LIFESTYLE CORSI BLOG 8 O E o
Accedi  wishList Carrello

SCOPRI DI PIU

PRODOTTI
N\
& sf?‘."’q .o — -7 |
3 Detox. 5 AmMInCH L 3 Zym |
i = - - l - =
- = — =
BESTSELLER PACCHETTI ESIGENZE ALIMENTI BIO INTEGRATORI ACCESSORI

IL DETOX PIU PERDI FINO A
EFFICACE CHE ESISTA

UN KG AL GIORNO

ESIGENZE
—_ [\ ~/ » 2 [
ad () N () <
0 & ) v 3 s
/ e ) N/ P LVJ ~N)
DIETA CHETOGENICA DIMAGRIRE DIGESTIONE ARTICOLAZIONI COLESTEROLO MUTAZIONE

MTHFR

|

Unico.

COME IL TUO DNA.
COME IL TUO PIANO
NUTRIZIONALE.

SCOPRI IL TEST GENETICO

Il SAUTON Approach

MANGIARE SANO NON DEVE
ESSERE COMPLICATO

Dimentica le calorie, le teorie contrastanti, i regimi estremi e
le ore passate in cucina,

unisce il meglio delle Medicine Antiche

e delle ricerche moderne per guidarti a ritrovare salute,
energia e forma fisica con semplicita, per tutta la vita.

Si basa su 35 anni di esperienza sul campo ed é stato seguito
da oltre 140.000 persone, inclusi medici, sportivi e psichiatri
che lo usano nel proprio lavoro.

SCOPRI IL METODO
LIFESTYLE
N T 7
7 p4 < \ //
'\%3 : (=) \
SPORT ENERGIA E STRESS BIMBI ANTI-AGING VEGAN

SHAKE PROTEICI
CHETOGENICI

BEST SELLER
®¢
Olio di Cocco
d = ]
——
GHI OLIO DI COCCO PROBIOTICS
479 recensioni 378 recensioni 204 recensioni
Burro chiarificato biologico QOlio di cocco biologico Probiotici ad alta
concentrazione
€12,50 - €23,50 €9,00 - €26,00
€33,00
AGGIUNGI = AR '
AGGIUNGI =
AVVISAMI I
ULTIMI ARRIVI

ENZYMES

202 recensioni
Integratore di enzimi

sisternici
€38,00

AGGIUNGI =
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About AWS ContactUs Supportv Englishv My Account~ Sign In

Products Solutions Pricing Documentation Learn Partner Network AWS Marketplace Customer Enablement Events Explore More (o}

Generative Al Overview Technology v Learn v Customers Resources ¥

. e

Leading Cloud Innovators

Learn how leading organizations in Europe use AWS to meet their digital sovereignty
requirements without compromising on the capabilities, performance and innovation.

ADOUT AWS> (ontact Us Supportv engusnv My Account ¥ Sign in w

Products Solutions Pricing Documentation Learn Partner Network AWS Marketplace Customer Enablement Events Explore More (o}

Generative Al Overview Technology ~ Learn v Customers Resources ¥

vodafone O

Leading Cloud Innovators

Learn how leading organizations in Europe use AWS to meet their digital sovereignty
requirements without compromising on the capabilities, performance and innovation.

New OI‘I |nn0vat0 rS Explore more New On Innovators

Accor

Improving personalized hotel experiences
apd'strengthening €tstomer loyalty. intelligence to apaly;
future product offerings.

> > >

Booking.com

BMW-Group | " Booking.com

~a
Building with the agilit to \ Improvingtravel recommendations an

Using:AW asily comply with complex
security requj&gments within a heavily regulated
industry. od

democratize data usage at scale, b \ removing friction using generative artificial

intelligence (Al).

>

s deliveroo -

Delivefoo

Delivering food in 12 markets worldwide while
reducing food delivery times by 20%.

Operating a network of brands in 70 countries
across four continents, with innovation at the
forefront of operations.

>

Acceler@tingftransition to zero carbon by
simpliffing data access.

-

“SIEMENS
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adidas on AWS

The largest sportswear manufacturer in Europe and multibillion-dollar brand, adidas and its
three-stripe logo are recognized around the globe. Established in 1949, the company is driven by the
belief that sports has the power to change lives. Its mission today is to build a digital foundation to
increase agility and deliver superior products and experiences to adidas customers. Using Amazon
Web Services (AWS), the athletic apparel designer and retailer is accelerating enterprise-wide
transformation. It is developing and deploying applications 40-times faster, improving business
operations by automating enterprise resource planning (ERP) using AWS for SAP, and making
innovation an everyday event for its fitness tracking subsidiary Runtastic.

£

From big data to enterprise resource planning (ERP), adidas runs its mission-critical platforms on Amazon Web Services (AWS). The company is using
data streaming and machine learning to better connect with customers, while core SAP systems migrated to the AWS Cloud are helping to optimize
global operations.

Continuous Innovation usiness st atior Migration

2024
adidas Centralizes Global Core Business Operations
through Innovative ERP on AWS

adidas is on a mission to transform global operations by building new,
scalable IT infrastructure and next-generation enterprise resource planning
(ERP) in the cloud. It uses SAP S/4HANA on AWS and AWS for SAP to
automate its core ERP systems, streamlining business processes and positively
impacting internal teams as well as customers.

Read the case study »

“ “We are shaping the future of the heart and soul of our company [...] We trust AWS to go through the journey with us as we get
to each next round and complete the race.”

Dominik Meier
Senlor Director of Platform Engineering, adidas

About adidas

Global business adidas has been designing and manufacturing athletic footwear, apparel, and accessories for more than 70 years, It is the largest sportswear

manufacturer in Europe and the second largest in the world.

Leading Cloud Innovators in Europe

| @
,

Learn how leading organizations in Europe across industries trust AWS to drive
innovation at every level of their business.

Get Started

Organizations of all sizes across all industries are transforming their businesses and delivering on their missions every day using AWS. Contact our experts
and start your own AWS journey today.

Learn About AWS Resources for AWS Developers on AWS Help

What Is AWS? Getting Started Developer Center Contact Us

aWS ContactUs Supportv  English» My Account~ Sign In
—

Products Solutions Pricing Documentation Learn Partner Network AWS Marketplace Customer Enablement Events ExploreMore Q

Booking.com

Booking.com on AWS

With more than 28 million accommodation listings and flight locations in over 54 countries,
Booking.com is one of the biggest online travel firms in the world. Its mission from the start has been to
make it easier for everyone to experience travel. And that means providing tailored recommendations
that delight customers and take them on new journeys. Booking.com uses Amazon Web Services (AWS)
and generative artificial intelligence (Al) to put more than 150 petabytes of data to work to improve
booking services. Collaborating with AWS Professional Services, and using technologies such as Amazon
SageMaker and Amazon Bedrock; it has built a scalable machine learning framework that’s accelerating
experimentation and innovation.

For Booking.com customers, recommendations are a big part of the experience. The online travel firm uses Amazon Web Services (AWS) to handle
150 petabytes of data, applying generative artificial intelligence (Al) and fine-tuning language models to provide users with relevant, personalized
suggestions for destinations, attractions, and more.

Continuous Innovation

2023
Booking.com Helps Customers Experience a
New World of Travel Using AWS and Generative Al

Booking.com is using the power of generative artificial intelligence (Al) to
improve destination and accommodation recommendations for customers
worldwide. It builds, trains, and deploys machine learning models in Amazon
SageMaker, giving its platform the edge in travel inspiration.

Read the case study »

“ “We're furthering our customer-centric ambitions using Amazon SageMaker. With its broad capabilities we can provide
the best experience.”

Thomas Davey
Vice President of Big Data and Machine Learning, Booking.com

2023

How Booking.com Modernized Its

ML Experimentation Framework with
Amazon SageMaker

Booking.com's search and recommendation algorithms are critical to

providing customers with a seamless service. Collaborating with AWS
Professional Services and using Amazon SageMaker, the company’s Ranking

team built a solution to accelerate time to market for improved machine
learning models. This is helping to optimize model training and increase the
speed of experimentation.

Read the blog »

About Booking.com

Established in 1996 in Amsterdam, Booking.com set out with the ambition of taking the friction out of travel. Today, it's one of the world’s largest digital travel
companies, helping millions of customers book their perfect trip—from flights and accommodation to rental cars and attractions.

Leading Cloud Innovators in Europe

Learn how leading organizations in Europe across industries trust AWS to drive
innovation at every level of their business.

Get Started

Organizations of all sizes across all industries are transforming their businesses and delivering on their missions every day using AWS. Contact our experts
and start your own AWS journey today.

Learn About AWS Resources for AWS Developers on AWS Help e

What Is AWS? Getting Started Developer Center Contact Us

——
Create an AWS Account

Hello, we are Chap19
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aws ContactUs Supportv English~ MyAcout~  signin. TEEDEREEEEE
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Products Solutions Pricing Documentation Learn Partner Network AWS Marketplace Customer Enablement Events Explore More Q

J deliveroo

Deliveroo on AWS

Deliveroo has built its successful food delivery business by meeting customer needs quickly. Deli-
veroo uses AWS in every part of its core business: accepting orders, transmitting them to restau-
rants, and delivering meals to customers. On AWS, Deliveroo can go deeper into its data, using

aWS ContactUs Supportw Englishv My Account~  Signin Create an AWS Account analytics and machine learning to enhance every part of the business.

S —

Products Solutions Pricing Documentation Learn Partner Network AWS Marketplace Customer Enablement Events Explore More

YRYANAIR
Ryanair on AWS

Deliveroo’s Cloud Journey on AWS

Ryanair's business model is simple: keep costs low and customer satisfaction high. The
airline—Europe’s largest—operates 3,600 flights a day to destinations in over 40 countries. An
Amazon Web Services (AWS) customer, Ryanair embraces cloud technology to drive efficiency and

innovation. Using Ar the company developed an employee app that’s improved

satisfaction and productivity. Its systems engineers realized savings of 65 percent and increased Continuous

backup reliability with AWS Storage Gateway. And, using Amazon SageMaker machine learning innovation Machine Learning
service, customer care agents have more time to deliver the human touch wherever it’s needed. In Ongoing improvements Innovating faster with

addition, Ryanair can forecast demand for tea, ham and cheese paninis, and chocolate croissants on y 4 to support enterprise comprehensive Al and
any given flight route by analyzing data with a custom-designed algorithm. | transformation ML services

Continuous Innovation Machine Learning
Ryanair continues to revolutionize the airline industry, focusing on cloud-driven value and service. Using Amazon Web Services (AWS)
technology—from backup solutions to machine learning innovation—the airline is supporting better employee and customer experiences, running
the business with greater efficiency, and preparing the runway for growth. 2019

Deliveroo: A Journey with AWS

Deliveroo has been using AWS since 2017 to give its digital-first business the Bullding architectuire that scales
scale to grow and the sophisticated tools to delight customers and drive on-

L going efficiency. Here, chief information officer Will Sprunt talks about Delive-

Artificial Intetligend Continuous Innovation Business Applications Storage Solutions o X = 2 .

roo's vision of becoming “the definitive food company,” and how the business

scales seamlessly and puts data at the heart of its decision-making using AWS.
2019

Ryanair Improves Customer Support Using
Amazon SageMaker

Watch the re:invent session »

As part of Ryanair's customer care improvement initiative, it developed a
solution to liberate agents from routine enquiries, giving them more time to
solve problems that require a human touch, The airline worked with Cation
Consulting, an Amazon Web Services (AWS) Partner, to build a chatbot using
Amazon SageMaker and Amazon Lex.

2020
The Awkward Teenager: Learning from One UK
Unicorn'’s Story

Watch the video »

From 20-person startup to enterprise with more than 300 engineers, Deliveroo
has shared a journey with AWS since 2017. At this re:Invent session, Alison Bell,
Deliveroo senior technical program manager, talks about the food delivery

“ “We wanted to leverage Al technology powered by AWS in order to boost our customers’ experience." :";" . hysergr:\:th‘challenges “_“d h°;’.“ew "iys of working and onboarding
elp continued business expansion and innovation.
Lee Reddin
Head of Service Design, Ryanair Watch the re:lnvent session »
2024

Ryanair, Europe’s Largest Airline, Revolutionizes
Air Travel with Amazon Bedrock
and Amazon Connect

2020
AWS Support—In Deliveroo’s Words

Providing value to customers is Deliveroo's top priority. In this video, Amy
Harms, senior engineering manager at Deliveroo, talks about how the company
can deliver exceptional services to customers through the support it receives
from AWS and its Technical Account Manager.

For Ryanair, exceptional customer experience starts with exceptional
employee experience. So the airline built an employee app, leveraging
Amazon Web Services (AWS) Al solutions including Amazon Bedrock to boost
workforce productivity and satisfaction. Plus, using Amazon Connect, it's .
oy 2 o TE > Watch the video »
streamlining customer service processes to increase efficiency, improve

customer interactions, and drive growth.

Watch the video »

“ “We built our employee app on Amazon Bedrock, and it's been hugely successful for Ryanair and our growth."”

Eddie Wilson
CEO, Ryanair ‘ ‘ “You can’t grow the way we've grown or build the things we've built if you don’t have fantastic, constructive, proactive support.”

Amy Harms
Senior Engineering Manager, Deliveroo

20XX
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Heineken
Heineken on AWS

Dutch brewing firm Heineken produces and owns over 300 brands of beverages. From its wor-
|d-famous Heineken lager to Sol, Amstel, and Strongbow—its portfolio of international, local,
and specialty beers and ciders are enjoyed across 192 countries. Heineken is meeting the needs of
the modern drinks consumer through digital innovation across its 165 breweries. Its aim: to be
the best-connected brewer. Through the Connected Brewery platform, powered by Amazon Web
Services (AWS) Internet of Things (loT) technology, the company is transforming its supply chain,
automating processes, and optimizing equipment performance. And by moving mission-critical
SAP workloads to the cloud, Heineken is realizing its EverGreen strategy with data-driven insight.

Heineken’s Cloud Journey on AWS
Business

Transformation

Realizing greater business

Since 2018, has connected more than 50 of its breweries to the

company's Internet of Things (loT) platform developed using AWS, as well as

migrated its mission-cr: | SAP workloads to the cloud. With data-driven

insight, the global brewer is boosting performance and delivering digital ::al::f:::::i:e’:eraﬂng digitat

solutions that increase efficiency and innovation. Advancing sustainability goals
with cloud-based solutions

Sustainability

2022

Heineken Taps the Cloud to Become
Best-Connected Brewer

For Heineken, digital transformation is all about
connection. Whether that's connecting employees to
the right data, connecting equipment with Internet
of Things (loT) technology, or connecting its 165
breweries through its Connected Brewery platform
running on AWS. Using cloud technology, the busi-
ness is driving innovation and efficiency—making
processes smarter, minimizing downtime, and opti-
mizing production—to better meet the needs of
customers

Read the digital transformation case study »

‘ ‘ “We want to offer a seamless digital experience to all our consumers and customers, across all our touchpoints.”

Ronald den Elzen
Chief Digital and Technology Officer, Heineken

2022

Fireside Chat: Heineken Works with AWS
Partner Schuberg Philis to Create Its
Connected Brewery Platform—Which
Gleans Production Insights

How do you connect hundreds of breweries across the
world, optimizing production with data-driven insight?
Join this fireside chat to find out. Michiel Maagd—he-
ad of alobal nportfolio for the Connected Brewerv at

Create an AWS Account

ContactUs Supportv English My Account~  Sign in
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TheFork(®
TheFork on AWS

One of the leading online table booking services in Europe and Australia, TheFork connects diners
with their restaurant of choice through its website and mobile app. The Tripadvisor company
migrated to Amazon Web Services (AWS) in 2020 to improve the quality of its online services and
more effectively support its 60,000 partner restaurants. Moving to the AWS Cloud gave it the ability
to double capacity every minute to handle increased traffic volumes during peak booking times. And,
with AWS Managed Services, the team at TheFork can focus on innovation and value, developing
services like its contactless payment solution TheFork PAY.

TheFork’s restaurant booking services stay cutting edge using Amazon Web Services (AWS). The company migrated to the cloud to modernize its
infrastructure—boosting the performance of its website and mobile app, delivering a better user experience, and optimizing bookings for its
restaurant partners.

AWS Leading Cloud Innovator

Migration

Bullding efficiencies
in the cloud after migration

Continuous
Innovation

Ongoing improvements
to support transformation

ation Continuous Innovation

20XX
TheFork: A Migration Project in Full Lockdown

Supported by the AWS Migration Acceleration Program and with help from
AWS Premier Consulting Partner Cloudreach, TheFork developers migrated 80
percent of the company's next-generation services to the cloud in just 4
months. Its online services can now scale to cope with peaks in demand,
providing a better experience for customers and maximizing bookings for
restaurants,

Read the case study »

“ “With AWS, we can instantly absorb two times the traffic and double our capacity every minute. With the post-COVID recovery,
this agility benefits us enormously."

Stéphen Jannin
Platform Engineering Director, TheFork

2023

The Cloud, Management, and Innovation

to Support the Food Service Industry

Bastien Bleyzat, engineering manager and head of OPS, talks about TheFork's
modernization and migration journey, Moving to AWS, the business has

increased agility and cost efficiency while boosting online service capacity,
leaving both diners and restaurants delighted.

Watch the video »

-
\ Y
Jil'y a une petite cnose qul est ammive
L qui sappellele COVID.

About TheFork

A Tripadvisor company, TheFork has been transforming the online restaurant booking experience since 2007, It's a leader in the market, with 30 million downloads of
its app, 20 million monthly visits, and 60,000 partner restaurants in 13 countries.
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VWhat they
say apout US

“We have started working with Chap19 in 2020 mainly for
AWS Europe Milano Region Launch and AWS Africa
Cape Town Region Launch. Given the COVID restrictions,
it was particularly challenging to produce video assets in
2020 but Chap19 managed to find inventive ways to
overcome challenges. We were impressed with the bar
raising quality of the video and design assets, therefore
we continued in 2021 working on EU Data Protection
website, social campaign and paid media creativity.
Coming to 2022, we’ve been working with Chap19 for
AWS is HOW landing pages, Leading Cloud Innovators,
plus other customer reference projects such as the
testimonials in AWS Summit London. We recommend
Chap19 as a great agency for AWS especially when it
comes to design, creativity and video, and | want to
particularly praise their fast response time and their
flexibility in delivering challenging projects.”

Maria Ciolpan.
AWS Head of Global Customer References.
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Cristina
Spinell

23 years of experience in Global Marketing
and Media between ltaly, London and New
York. She drove marketing, media and
digital strategies across several outstanding
companies, from leading account teams in
top international advertising agencies such
as Saatchi & Saatchi and JWT,

to developing global communication, digital
and media plans for entertainment
companies such as sSony Pictures and
Warner Bros and multinationals such as
Unilever.

Alfredo
—uggier

25 years spent in ADV, Branding,
Marketing, Content Production, Writing and
Flmmaking.

IN his previous life he was Associate
Creative Director at JWT,

ne graduated from the New York Film
Academy and he was awarded a Cannes
Lion - TV Commercial in 20006.

Patrizio
Narin

Communication Researcher and partner at
The Soon Institute Amsterdam.

His background, which includes

graphic design, illustration, photography
and directing, has brought him to became
open-minded towards expressions of all
media-neutral creativity. Patrizio’s agency
experience includes BGS Barbella Gagliard
Saffirio, JWT and Publicis.

Daria
Albanese

20 years spent working as Art Director and
Associate Creative Director at multinationals
such as McCann Eriksson, JWT and Reply.
She has led advertising projects from strategy
to execution for international clients such as
Unilever, Nestle, Loacker, Piaggio, Estee
Lauder, Dolce & Gabbana, Acea, Enel,
Johnson&Johnson.

She is creative and curious, her background
includes lllustration and graphic design, but
she Is also pragmatic and guided by sharp
logical thinking.
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